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 Social media has changed the way people gain and share information. Marketing 

strategies for companies and organizations have shifted from putting all of the focus on 

traditional media avenues such as newspaper, billboards, TV, and radio. While traditional 

marketing is still effective in many cases today, it is hard to track success and only allows one 

way communication with customers and clients. Haselmayr (2014) states that with social media 

“what used to be one-way dialogue has become a two-way conversation, a great channel that 

allows a company to receive both positive and negative feedback they can use to improve their 

products and services.” Because of this, marketing on social media has become in essential part 

of promotion.  

 Today it is almost harder to find someone not utilizing some form of social media than 

one who is not. According to Oyza & Edwin (2016), “almost everyone and every organization 

have a presence on social media, particularly the popular ones such as Facebook, Twitter, 

LinkedIn, Instagram, Google+, and Pinterest. As of March 2015, there were 1.5 billion active 

users on Facebook, and 288 million active users on Twitter” (p. 3). But how do you reach your 

target customers and how do you maintain multiple social media platforms? Social media 

management tools might be a great option.  

 According to Haselmayr (2014), it is essential to distinguish who your target audience is 

and what social media networks they are using. Haselmayr states, “as social media has exploded, 

many different social networks have been created, and each serves a unique audience. Effective 
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social media management means knowing where your target group is to be found, knowing what 

they want to see, and knowing how to engage them.” This means you should not try and employ 

every social media network out there, but to select the ones that provide the most value to your 

customers and your business or organization.  

 Once you have selected which social media networks are best suited, Federico (2014) 

recommends that it is helpful to administer directly in the social media network first, and after 

getting the hang of each individual platform to consider utilizing a social media management 

tool. Ostroff (n.d.) identifies possible reasons for using a social media management tools 

including, having an all in one view of all social media channels in one view, better engagement 

across multiple networks, improved workflow, and an in-depth analysis of your social media 

networks.   

 In addition to there being multiple social media networks to choose from, there are also 

numerous social media management tools available. In line with making any business decision, 

when selecting the appropriate social media management tool for your company it is important to 

set goals and determine what you want to accomplish by using the tool, what you are trying to 

measure, and what your budget is. There are three options for social media management tools 

that may be a good option to utilize, Hootsuite, Buffer, and Sprout Social. 

Hootsuite 

 Hootsuite is a great all in one tool that allows you to monitor all of your social media 

accounts on one dashboard. Hootsuite can be used to manage Twitter, Instagram, Facebook, 

LinkedIn, WordPress, Google+, and Foursquare. There are three versions including free, pro, and 

enterprise, each offering a different capabilities and fee structures as you increase social media 



Brown, 3 
 

accounts. This tool utilizes a monitoring service dashboard that includes mentions, direct 

messages, and replies from all social media accounts. Hootsuite also provides customized 

analytics, which are very helpful when evaluating your social media presence. The one negative 

is the free version is very limited and does not provide analytics or message scheduling. The Pro 

version starts around $10 per month and increases as additional services are added including 

using more social media networks, bulk message scheduling, and comprehensive analysis 

reporting. Prices can increase to as much as $500 per month. (Kitchen, 2016) 

Buffer 

 Buffer has a great feature that not only links all of your social media accounts, but also 

allows you to add and queue as many future posts as you would like. It has a very user-friendly 

interface, which integrates all major social media platforms. Another great asset of Buffer is the 

price. Buffer pricing is dependent on the number of social media accounts linked, starting at 

three accounts for free, $9 a month for ten accounts, $50 per month for 25 accounts, $100 per 

month for 50 accounts, and $250 per month for up to 150 accounts. For most small businesses or 

organizations the free or $9 per month option would be more than adequate. The largest negative 

of Buffer, is that it does not provide analytics and statistics. (Ostroff, n.d.) 

SproutSocial 

 SproutSocial is a social media management tool that is known for its easy to navigate 

dashboard and its messages view option. The messaging view includes all social media activity 

across all networks in one dashboard, which makes it easy to follow, respond, and retweet 

directly within the tool. SproutSocial also has a discovery feature which suggests who to follow 

or unfollow based on who is following you and keyword searches. The largest con to 
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SproutSocial is the tool only supports Twitter, Facebook, Google+, and LinkedIn. There is no 

support for Instagram or Pinterest at this time. It is also on the higher price side. While it does 

offer a free 30-day trial, the tool starts pricing at $59 per user per month and increases with 

additional profiles and users, to up to $500 per month. While SproutSocial does provide superior 

reporting and analytics, it may be too pricy of an option for small businesses and organizations. 

(Ostroff, n.d.) 

Conclusion 

 Haselmayr (2014) points out that “while designated positions such as “Community 

Manager” or “Social Media Coordinator” do exist and have become important roles in many 

companies, it can sometimes seem like all of today’s professionals are expected to be social 

media experts, able to take over management of a company’s social media profile at any time if 

needed.” This is often the case for small public libraries. In many cases, public libraries have a 

limited professional full time staff, and rely heavily on part time paraprofessionals to provide 

support. Often full time professional staff is in charge of many tasks including cataloging, 

collection development, working with customers, and planning programing and it might be hard 

to add on the management of multiple social media platforms. Because of this, examining and 

selecting a social media management tool would minimize the amount of time spent 

implementing a strong social media presence.  
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