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Executive Summary 

 All of the social media platforms that are discussed in this paper have the potential to 

boost your business’s exposure and expand your market, but implementing all of them at once 

would be unnecessarily complicated. We offer a timeline of implementation that will allow you 

to test the waters for each of these types of social media and decide which ones best suit your 

business and your schedule. 

Timeline for Dog'N'It's Social Media Implementation 
 

1-3 months  Website and Facebook 

3-6 months  Twitter 

6-9 months Instagram and Blog 

9-12 months Snapchat 
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Look at the beginning of each portion/section/chapter of this report to read our recommendations 

regarding each of these social media platforms. 
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Website Creation for a Small Business 

Julia Brown 

Summary  

Our recommendation is for you to create a website. While it may seem overwhelming at 

first, websites are an essential part of business today. Start small and you can always expand. 

Once you have your website built and running, consider incorporating a blog into your website. 

A blog is a great way for you to inform and engage your customers. Suggested blog post options 

include client highlights and success stories, easy dog care and obedience tips, area animal 

events, or an in-depth look at your training process.   

 

Laying the Groundwork 

 According to Fallon Taylor (2015) “modern consumers expect brands to be 

online, and without a Web presence, you're losing a valuable opportunity to make a good 

impression and gain those customers' business.” A business without any online presence is 

missing out on valuable opportunities to gain customers and expand. While social media like 

Facebook, Twitter, and Instagram are great additions to online marketing, traditional websites 

are still essential to business today.  

Kumrow (2010) explains that owners and managers should “consider a website as an 

investment in your business, visible 24 hours a day, 365 day s a year. It is a place that can be 

used to increase your company’s credibility to generate sales, to create brand awareness, and to 

act as a critical building block for product service and development.” When creating your 

webpage it is important to follow a step by step guide. Fallon Taylor (2015) does a great job of 

laying out the steps to follow including: Determine the website purpose, decide on a domain 

name, choose a web host, build your page, test and publish your site, and maintain your site.  
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Determine your purpose 

Business websites typically serve as an area where people can go to gain general 

information about what your company does. Stewart (2011) states “a visitor to the site should not 

be confused as to what the business is. Write a clear statement of what the business does and 

how that can help meet customers’ needs.”   

 

Decide on a domain name 

Fallon Taylor (2015) states “your domain name is one of the most important features of 

your website. It’s the URL you’ll be sharing with your current and potential clients, and if you 

want them to keep coming back to your site, you need to make it something memorable.” First 

Site Guide recommends your domain be name unique, easy to type and remember, and free of 

numbers and abbreviations. Once your domain name has been selected you can check the 

availability and purchase it through a domain registrar like GoDaddy, Squarespace, Wix, or 

Web.com. Domains can typically be purchased for $10-15 per year.  

 Recommendation: End your domain name with .com. The majority of business websites 

use .com, so customers will automatically assume that is what yours ends with. www.dognit.com 

is not a currently available domain name. Some possible available domain names include: 

 Dognittraining.com 

 Dognitpositive.com 

 Positivedognit.com 

 Thedognit.com 

 Mydognit.com 

 

Choose a web host 

 All websites on the internet are stored somewhere. This is called a host. Fallon Taylor 

(2015) states “every website needs a "host," a server where all of its data is stored for the public 

to access at all times. As a small business, hosting your own website is simply too large an 

expense, so you'll need to select an external host.” Stewart (2011) suggests that with “many web 
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hosting sites out there it is important to be diligent in researching the company. Look for a 

company that has been rated and reviewed by customers and designers.”  

 Examples of good host review websites include: 

 www.cnet.com 

 www.webhostinggeeks.com 

 www.whoishostingthis.com 

 

Build your page 

The next step is the actual creation of your webpage. There are many free options 

available online or for a minimal fee. Fallon Taylor (2015) describes “a good website consists of 

more than just a home page.” She goes on to include a list of suggestions for pages dedicated to 

different aspects of your business. These include: 

 a detailed catalog of your products or services 

 a contact page (one of the most important) 

 information about the founding team or staff 

 a blog section for company updates 

 

It is important to remember to be clear, and follow the goals you had set at the beginning of the 

process. Also remember, sometimes less is more. Too much information can be overwhelming to 

customers and might turn them away.  

You have two options when creating a website. You can either hire a web developer or 

build it on your own. If hiring a web developer, consider hiring someone local that is easy to 

contact and communicate with. Hiring a web developer will be considerably more expensive, but 

if you are not comfortable creating your own site it is a route to consider. To go on the route of 

building your own website, work with your web hosting company to find an online option that 

works best for your business needs. There are many free options available online including: 

 www.wix.com 

 www.weebly.com 
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 www.imcreator.com 

 www.moonfruit.com 

 www.squarespace.com 

Another great resource is http://www.websitebuilderexpert.com/. This site includes a comparison 

chart of online website builders, as well as a quiz you can take to find a compatible option for 

your business.  

 

Test and publish site 

 Before taking your site live, make sure to test it in all of the major browsers including: 

Internet Explorer, Firefox, Safari, and Chrome. Go to each page and feature on each browser to 

check for bugs and insure all users will have an easy experience on your website. It is also a 

good idea to check your site out on mobile devices, as many people utilize their smart phones or 

tablets for web browsing.  

 

Maintain your site 

 Finally, make sure you are continually maintaining your site. Keep all information up to 

date. Fallon Taylor (2015) emphasizes the importance of maintaining your site by stating 

“staying relevant is just as important as being on the Web in the first place, so update your 

website frequently with blog posts on current industry events, new products and offers, and 

company news to keep visitors coming back to the site.” 

 

Implementing a Blog 

 A blog can be a great asset to a small business. It can be easily added to your website, 

and many web hosting companies and website developers have blogs already built in and ready 

to go on their sites. Cohn (2014) states that while websites content is static, formal, transactional, 

and typically a one-way communication platform, blogs are constantly updated, not formal, 

include an interactive component, and are educational. Cohn (2014) states “in today’s social 

media-driven world where engagement with your customers is expected online, blogs are 
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essential to marketing your business. Through your consistent and regular blog content, you will 

eventually be regarded as a subject matter expert in your niche and people will turn to you for 

answers.” The most important thing to remember when creating a blog is to have a consistent 

posting schedule. At the beginning select how often you want to post and stick with the plan; 

whether your schedule is twice a week, once a week, or every two weeks, stay consistent.  

 Almost all websites have the ability to include a blog. Popular blog hosting sites that are 

very easily compatible are: 

 Wordpress 

 Blogger 

 Typepad 

Additional resources to look into when considering incorporating a blog into your website 

include:  

 http://www.theguardian.com/women-in-leadership/2014/sep/11/i-created-a-business-

from-my-blog-you-can-too  

 http://www.business.com/content-marketing/small-business-blogging-5-reasons-it-works-

and-tips-for-execution/  

 http://www.forbes.com/sites/work-in-progress/2011/06/14/blog-or-go-bust-why-your-

small-business-needs-a-blog/#1e892ec21ae4  

 http://boss.blogs.nytimes.com/2012/06/22/blogging-to-build-your-business/?_r=1  
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Facebook or “Fish Where the Fish Are!” 

Meredith Wickham 

Summary 

The first advice we have for you is based on a classic marketing maxim: “Fish where the 

fish are!” All of the data indicates that Facebook is where the fish are. So many U.S. internet 

users are Facebook users that many businesses, of all sizes, make Facebook their social media 

hub. Although they may create accounts on other platforms to try and capture niche users or 

focus on a particular audience segment or just feel that social media outlet is a great fit, 

Facebook is essential in almost any online business marketing plan because of its size and 

demographic reach, its ease of use, its peer-to-peer marketing possibilities, and its cost (free).  

 

 

Size and Reach  

Facebook is the largest social media platform in the world, with over 1.6 billion users 

worldwide, 17% of whom reside in the U.S. and Canada. By contrast, in the first quarter of 2016, 

Twitter reported a mere 310 million monthly users, about 19% of Facebook’s user base. The 

latest estimate for Instagram is 400 million monthly users. Blog post readership is harder to pin 

down because there are so many platforms, but Wordpress’ most recent estimates are that its 

posts are read by over 409 million visitors per month, not even a third of Facebook’s audience. 

Pinterest finally released its own figures in late 2015, revealing 

that it has 100 million monthly users worldwide.  

Since the above figures are usually self-reported by the 

social media companies, themselves, it’s also helpful to take a 

look at some external statistics for verification. According to the 

latest Pew Internet Survey, in August of 2015, 72% of all internet 

users in the United States are on Facebook, or 62% of the entire 

U.S. adult population. Women are slightly more likely than men 

to be on Facebook, with 77% of female internet users 

participating in this social media platform versus 66% of male 

internet users. 82% of internet users in the U.S. ages 18-29 use 

Facebook, and 78% of those earning $75K or more per year are 



DOG’N’IT SOCIAL MEDIA STRATEGY   10 

 

on Facebook. The service is slightly more likely to be enjoyed by urban and suburban internet 

users, but not by much. Figure 1.1 is a chart provided by the Pew Internet Survey on the 

demographics of Facebook users as a percentage of all internet users in the United States.  

By contrast, the Pew Survey indicates that 31% of adult internet users in the U.S. use 

Pinterest, and the vast majority of those users are women. 28% of U.S. adult internet users use 

Instagram, and this social media app is particularly popular with young adults and non-white 

users. Twitter, according to Pew, is used by 23% of U.S. adult internet users and is preferred by 

urban-dwellers (only 15% of its users live in rural areas) and persons under age 50.  

Demographics are useful when your business has been around a while and developed a portrait 

of your average or ideal customer. It can be trickier to analyze when your company is newer and 

just exploring who your services attract. Although we do not actually know the demographic 

breakdown of your customer base, our team pulled some statistics from the U.S. Census Bureau 

about Tuscaloosa to get a picture of who will see your marketing in general and how that might 

affect our social media recommendations.  

For instance, knowing that Facebook is slightly less used by African-Americans internet 

users, and seeing that non-Latino African-Americans make up over 41% of the population of 

Tuscaloosa and that the population skews young with a majority under 50, we would suggest 

creating an Instagram account that is linked to Facebook. This way, you are reaching out on a 

social media platform which is known to be popular with a young, non-white audience. Posting 

pictures there regularly also gives you twice the impact for your valuable time spent preparing a 

social media post, as the posts are integrated in such a way as to appear like original content in 

both places. You should regularly post something just for Instagram and not share to Facebook, 

and vice versa, so that the content remains fresh for those who follow you on both social media 

platforms. But this strategy can expand your reach for not a lot more energy and time expended. 

For a more thorough analysis of our Instagram recommendations, please see that section of our 

report.  

Do be careful of this strategy when it comes to posting from Facebook to other places. In 

a recent social media strategy analysis this writer completed for a national organization of 

librarians, survey respondents reported being annoyed by “spammy” and “clickbait”-style links 

to Facebook content that appear when you link your Facebook content to autopost on Twitter. 

Twitter has a particular culture and style which really deserves separate treatment, and with 



DOG’N’IT SOCIAL MEDIA STRATEGY   11 

 

Facebook’s algorithm now prioritizing long-form content, it’s hard to cross-post between the two 

platforms.  

If, after reading our Twitter recommendations in that section of this report, you should 

choose to implement Twitter as part of your social media strategy, we highly recommend posting 

content that is Twitter-specific. Use of a social media management tool, such as HootSuite, to 

pre-schedule multiple Twitter posts, may be ideal in that case.  

Looking at the numbers, however, it rapidly becomes clear that Facebook is not only the 

social media giant in the United States, but is a good fit for the demographic profile of your place 

of business simply because so many people use Facebook. It’s where the fish are. About 7 out of 

10 adult fish using the internet in your region, to be precise, can be reached just on Facebook, 

and that’s a lot of potential customers.  

 

Ease of Use  

Facebook is designed for use by people who are not web developers, and anyone capable 

of using its personal account interface will not have difficulty mastering the Facebook business 

page, nor with integrating it to their webpage, making it look attractive with a few pictures 

snapped on a smart phone, and including contact information, hours, links to products and 

services pages, and other pertinent information so that it automatically displays prominently. 

Because you are already a regular user of Facebook, we will not spend a lot of time dwelling on 

this point. You already have a head start in this area.  

The only part of Facebook marketing that is not easy is the Newsfeed algorithm. 

Facebook is constantly endeavoring to improve the Newsfeed. When the first major change to 

the layout and flow of Facebook content occurred several ago, early-adopting users responded 

with shock, dismay, and even anger -- but quickly got used to it. Now changes to the Newsfeed 

algorithm are so common they form part of the Facebook culture and they spawn conspiracy 

theories (which political views get top billing, etc.) Admittedly, many of the changes in the past 

two years have made it harder for businesses and individuals promoting their work to get seen by 

their followers, and so that is something to plan for from the very beginning of your creation of a 

Facebook page to promote your business.  

Keep in mind these five things:  
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 Facebook is now prioritizing engagement, and they define engagement as likes, 

reactions (such as the love or wow emoticons), comments, and the amount of time you 

spend reading each post. Because of this, the new emphasis is on long-form content, 

stories and posts that are paragraphs long. Consider pre-writing several of these to have 

waiting in the wings before you ever start your page. Think profiles of famous dogs or 

dog trainers or dog training schools that teach the principles you teach, profiles of local 

success stories (your therapy dogs alone must make great reading!) with photos of the 

dogs and their owners. You might also use the content you plan for your blog here 

occasionally. As a bonus, long-form content gets the most shares and likes on Facebook, 

so this is a great way to start seeing results.  

 Facebook’s algorithm cares about how your posts do generally with people, so it may 

take a little time to build up your reputation and credit enough for the algorithm to put 

your stuff out there as much as you’d like. Patience is important. So is seeking out friends 

and people who are already customers to give you a boost, to like your posts and follow 

you because they are loyal to you and your business and want to promote your success. 

The way to get these people on board is to outright request their help, via verbal 

marketing at the end of training sessions or by personally inviting all your friends to like 

and follow your business page, to get it rolling.  

 Ask them to check “see this first” while they’re at it. Facebook’s algorithm now gives 

extra credit for the percentage of your followers who decide they want to see your stuff at 

the top of their Newsfeed. And follow up that request with a commitment to create the 

best content you can, the kind of thing you would want to read first in your own 

Newsfeed every time you log in.  

 Use the 80-20 principle of social media content creation, sometimes called the Pareto 

Principle. 80% of your posts should focus on delivering content that is relevant and of 

value to your audience; 20% of your posts can be self-promotional. Contrary to popular 

belief, not every post should be about you and your business. Not even a majority should 

be about you and your business. To make the Pareto Principle easy to follow, after every 

fourth post about content other than you and your business, you may make a post that 

promotes your business. But remember, even content that’s not about you should support 

your brand image. Because Dog-N-It’s brand image has to do with animals and kindness 
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and learning in a positive way, there will always be plenty of wonderful content available 

to share!  

 Consider a “boost.” Facebook now makes it possible to boost your content in the 

Newsfeed by paying a small advertising fee. The expenditure can be just a few dollars 

(much less than the cost to print off flyers or business cards or magnets) and is based on 

the length of time you’d like your post to be boosted, as well as the geographic reach you 

specify. Boosting is a great way to find new potential customers and supporters after you 

have already established a page. If you boost too early, people who stop in to look around 

will not see enough of interest to them to click follow. The Facebook page needs to 

already have the feel of a rich content creator where fun things are happening at the time 

you decide to boost. If you want to boost a post, it needs to have an accompanying image 

with no more than 20% text, and Facebook’s ad department is strict about complying 

with these rules. Put what you want to say mostly in the post, itself, not on the image, if 

you decide to go this route.  

Peer-to-Peer Marketing Opportunities  

Another reason to choose Facebook as a core component of a successful social media 

strategy for your business is that you are marketing to actual, living people who can share your 

content with their peers. Other social media do not necessarily require the person posting to be a 

real person, but on Facebook, not only are the people you market to real, so are their friends. And 

those friends see in real time when they like your page or your content, become a fan of your 

business, or say something positive about it in a review. You not only reach that person; you 

reach their network, and that extension via reputation is a wonderful opportunity to expand your 

business.  

Lots of businesses choose to host contests where they invite followers to share content 

and/or become followers of their page for a chance to win a small prize (such as a free 

introductory training session). These peer-to-peer shares can be priceless if they start to spread 

the word about your business to new segments of the population who have not heard of you yet, 

well worth the cost of the freebie giveaway.  

 

Cost  
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And finally, the last but certainly not the least important reason why Facebook may be 

perfect for Dog-N-It: It’s free, unless you choose to boost a post or count the cost to you in 

advertising that targets you personally. The business’ budget for social media and online 

advertising at the moment is zero or very close to it, and a Facebook page does fit that bill. 

Experimenting with building a presence here will not negatively affect your bottom line in those 

crucial first years of getting established.  
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Twitter 

Darcy Tatlock 

Summary 

We recommend using Twitter for your company. Many businesses are using it and it's 

one of the most popular social media platforms being used. It's easy to use, planning to tweet 

three days a week will not take much time, especially if you're already going to add similar 

content to your Facebook page or other social media platforms. Feel free to add a quick sentence 

to summarize what your posts on other social media is about and add a link to it. Even if you 

don't strictly stick to the 140 characters Twitter is well-known for followers are able to click on 

your tweet to be able to read the entirety of the tweet. There is someone already using @dognit 

on Twitter but you can come up with something similar to your business name, like adding your 

city’s name. I searched Twitter for #DogNIt and only nine tweets came up, you could use this 

hashtag and share it with your customers.  

 

Overview 

Twitter is 10 years old this year and it is still growing in popularity. According to Mamic 

(2013) Twitter is considered a microblog, allowing content to be easy created and consumed. It 

allows users to get real time updates of current events and reaches many people all at once. The 

goal is to create a connection between the brand and the public through interpersonal 

connections, to give your business a human touch by asking for input, responding to comments, 

and letting them know you are willing to listen. Businesses should post at least three times a 

week in order to be considered an active business.  

O’Brien (2014) recommends the following when creating and utilizing a Twitter account:  

 Make sure your profile picture sells your brand, use your logo if you are able 

 Your account name should help achieve the objectives of your business 

 Your bio should contain relevant information about the business and link to more 

information via your website/blog/Facebook page 
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 Plan a regular schedule to develop the habit of Tweeting 

 When you do Tweet think about how each post reflects your brand 

 Tweets can include tips and advice, links to your website/blog/Facebook page (EX: 

new added content), links to related articles and content created by others, replies to 

Tweets mentioning you, shout outs to other Twitter users, quotes or inspirational 

thoughts related to the brand, photos, and important announcements (EX: sales, 

emergency closings). 

 Use a platform or social media application such as HootSuite to help organize all of 

your social media, they help analyze your reach, busy times, engagement, and allow 

you to schedule posts on all of your accounts 

 Create and subscribe to lists and create custom timelines to allow you to group your 

similar media together for easier browsing 

Dunnett (2013) has created a list of things to keep in mind while using Twitter to promote your 

business.  

 Don’t give up Tweeting, low activity can negatively impact potential customers. It 

takes a while to get followers so give it time. 

 Tweets with less than 100 characters are engaged 17% more than if the allowed 140 

characters are used. 

 Ask questions of followers to create a conversation and get them engaged. 

 If people leave comments ask them questions, let them know you’re listening 

 Always respond to comments, even if it is to ask them to send you a direct message to 

work out issues if the comment was negative. Don’t ignore the negative comments. 

 Don’t use more than two hashtags in a Tweet and make sure they are relevant to the 

post. 

 Don’t say everything all at once, change the message for each of your Tweets, repeats 

are annoying. 

 See what’s on TV and comment if it’s related, make sure to mention the show or 

network (EX: @abctv), they may retweet your comment and extend your reach. 
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 Have one person doing the Tweeting but feel free to have employees help formulate a 

plan and topics. Using one voice shows your personality and can help keep the 

account secure.  

 Follow other people, retweet some of their Tweets and they may retweet some of 

yours.  

 Don’t forget to link Tweets to products or pages on your website/blog/Facebook 

page, it helps search engines find you easier.  

 Don’t open direct messages like “Look at this!” or “See what someone said about 

you!” If you get hacked or spammed let your followers know.  

Swani, Milne, Cromer, and Brown (2013) want to make sure businesses think about what 

you want your Twitter audience to know. Share what is relevant to your business and share 

information about news, promotions, events, testimonials, good will, product and service 

information, and community information. The idea is to get your company and products/services 

brand known, to increase your functional and emotional appeal, to make searching for your 

information easy (use hashtags), and to draw interest with images and videos.  

 

Suggested list of people/groups to follow 

 Your city 

 Local animal shelters 

 Bloggers with similar interests to your business 

 Products you use 

 Other local businesses 

 Competitors 

 Customers (share their pet posts!) 

 

Tweet Ideas 

 Retweet information on other organizations doing fundraising or raising awareness, such 

as local shelters or about animal cruelty. 
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 Retweet inspiration from other experts.  

 Retweet information about activities in your community, especially if you will be 

participating. Support your physical community not just your online community. 

 Do you have a calendar, newsletter, or blog? Tweet about new content which has been 

recently added.  

 Tweet questions to your followers (EX: Which do you prefer, a pampered pooch, or a 

scruffy mix? Add a picture.)  

 Tweet about why you love what you do. 

 Retweet information related to your business, to dogs, praise from your customers.  

 Tweet about your services, the products you use, and care tips.  
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Instagram 

Kate Peck 

Summary 

Instagram is a great way to connect with dog lovers, potential customers, and fellow 

small business people. If you decide to use Instagram, it is important to employ hashtags that 

will increase traffic to your account. Instagram posts can also be automatically posted to your 

Facebook page, providing you with additional content for that platform. If you decide to run a 

blog, there are plugins like POWr Instagram Feed which allow you to integrate your content 

there as well. 

 

Overview 

Another social media platform to consider using to promote your business is Instagram. 

Instagram allows you to connect with an enormous community of dog lovers without being 

limited length-wise in your messages as is the case with Twitter. Although it is less than 6 years 

old, i Instagram currently has more than 400 million users, a quarter of whom are in the United 

States, with more than 80 million images posted each day. 90% of American Instagram users are 

under 35, so they are probably more interested in force free training than older dog owners who 

grew up at a time when a firm hand and harsh word were the preferred method of training. The 

account name @dog.n.it seems to be available. 

 

Hashtags 

One of the most important aspects of Instagram, which must be used if you want to be 

successful, is the use of hashtags. Hashtags are how people find your images and connect with 

your account. Instagram users will see a hashtag that interests them, click on it, and be shown all 

of the public posts that use that hashtag. A brief survey of Instagram reveals some hashtags that 

relate directly to your style of training: #forcefreetraining has more than 6,300 posts and 

#positivedogtrainer has almost 1,500. Other tags that you could use are #ispeakdog (2,095 posts), 

#dogsofalabama (5,786 posts), and #alabamadogs (494 posts). You should avoid using dozens of 
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tags, but could settle on a group of five to ten which can simply be copy pasted into each post, 

removing the need to reselect them each time you post a photo. 

 

Making Connections 

In addition to connecting you with potential customers, using these hashtags will help 

you find people with similar philosophies on dog training, and by networking with them, you can 

reach an even wider audience. If this other hypothetical dog trainer has a large following, they 

may be asked questions or provide referrals for followers who are your area. By building a 

relationship with them you are able to expand your reach, and all you have to do to build those 

relationships is like and comment on dog pictures! Instagram is also a good way to coordinate 

with other small businesses in the Tuscaloosa area. It is hard to reach customers, especially 

without a storefront, but small businesses can band together to host events letting people know 

that they have local options. 

 

Set-up Tips 

Some basic tips for setting up an Instagram account for your business are: 

 Set business account to public rather than private – It is common for individual users 

to have their personal accounts set up so that only approved people can see their posts. If 

you are accustomed to this for your own account it can be easy to forget about this 

setting, but a private account is much harder for users to interact with. 

 Only post photos related to your business – Best to keep personal and business posts 

separate. Since you already have your own account this shouldn’t be a problem, but 

remember that people follow your account for the business, and personal posts may cause 

you to lose followers. 

 Create a custom hashtag – This will allow customers to connect with you and expand 

your brand. #dognit has already been used by a business in Massachusetts, so you could 

use #dognitalabama or #dognittuscaloosa. 
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 Use hashtags on every photo – As was discussed above, it is important to use hashtags 

so that people can find your posts serendipitously. Without tags your posts are essentially 

invisible. 

 Add a location to photos – One study found that “posts with a location receive 79% 

more engagement” (K. Smith, 2016), a remarkable increase given how easy it is to add a 

location. 

 Engage with followers – It is not enough to simply post your photos – respond to 

comments, trade likes for likes and follows for follows. Search your custom hashtag 

regularly to see how people are interacting with your brand. 

 Share customer photos – People like seeing their content acknowledged, and sharing 

other users’ images is an easy way to get additional posts with minimal effort on your 

part. Just make sure that you acknowledge the original poster! (List based on Weisberg, 

2016.) 

  



DOG’N’IT SOCIAL MEDIA STRATEGY   24 

 

References 

Harrison, K. (2014, May 23). 5 ways to use Instagram to promote eCommerce. Retrieved from 

http://www.forbes.com/sites/kateharrison/2014/05/23/5-ways-to-use-instagram-to-

promote-ecommerce/#62d3a9902e87 

Salahudheen, U. (2015, January 21). 4 tips to use Instagram to grow your business. Retrieved 

from http://www.digitalvidya.com/blog/4-tips-to-use-instagram-to-promote-your-

business-dmblog-0702/ 

Smith, C. (2016, June). By the numbers: 180+ interesting Instagram statistics. Retrieved from 

http://expandedramblings.com/index.php/important-instagram-stats/  

Smith, K. (2016, May 6). 37 Instagram statistics for 2016. Retrieved from 

https://www.brandwatch.com/2016/05/37-instagram-stats-2016/  

Weisberg, E. (2016, February 9). 7 essential Instagram tips for business. Retrieved from 

https://thrivehive.com/instagram-tips-for-business  

 

  

http://www.forbes.com/sites/kateharrison/2014/05/23/5-ways-to-use-instagram-to-promote-ecommerce/#62d3a9902e87
http://www.forbes.com/sites/kateharrison/2014/05/23/5-ways-to-use-instagram-to-promote-ecommerce/#62d3a9902e87
http://www.digitalvidya.com/blog/4-tips-to-use-instagram-to-promote-your-business-dmblog-0702/
http://www.digitalvidya.com/blog/4-tips-to-use-instagram-to-promote-your-business-dmblog-0702/
http://expandedramblings.com/index.php/important-instagram-stats/
https://www.brandwatch.com/2016/05/37-instagram-stats-2016/
https://thrivehive.com/instagram-tips-for-business


DOG’N’IT SOCIAL MEDIA STRATEGY   25 

 

Snapchat 

Kristina Samuelson 

These days there are endless amount of social media platforms to utilize in order to get 

the word out about your company, but have you heard about Snapchat? Here’s a little 

background--Snapchat was made by students at Stanford University and has become extremely 

popular worldwide. The app lets you share videos and pictures with your friends. But there’s a 

small twist being that the viewers on the other side can only see it for a matter of seconds. The 

concept seems simple, so what’s all the hype about this app? 

Snapchat is another innovative form of communication instead of getting into a full on 

texting/phone conversation. You can record little snippets of your day or interesting experience 

and either decide to post them on your “story” (where all friends can view your post) or send an 

individual picture or video to a certain friend.  Snapchat stories are different than sending 

individual snaps because stories vanish after 24 hours, not 1-10 seconds. You can play stories 

repeatedly until the 24 hours is up. This makes the story option good for business advertising. 

There are many new features that have come out in the past few years to make Snapchat 

more interesting. They include: 

 A paint option: This tool gives you the option to use a digital “paintbrush” to draw over 

the picture you post. This is commonly used to add a little more explanation, imagination, 

or humor to your snap.  

 Direct chat option: This option now let’s you swipe right on a person’s name to let you 

directly message them (similar to Facebook messenger). This can be used to individually 

reply in text form to someone’s snap if you don’t have any interesting picture to share, 

but you still have an interesting comment you want to share.  

 Discover option: This is one of the newer updates that allow you to view new content 

from certain companies that team up with Snapchat.  Companies such as Cosmopolitan, 

National Geographic, Food Network, and various others have teamed up to create short 

podcasts (stories) to share on a daily basis in order to keep viewers informed and invested 

in their company. The general way that they format their stories are by creating a snap 

“title page” and giving you the option to swipe your finger in a downward motion to view 
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more content or the entire article.  There is also an option to screenshot a snap by holding 

your finger down, and you can immediately send it to your friends.  

 Filter: Within the last year Snapchat had a huge filter breakthrough. Initially, there were 

only three filters that were similar to that of an Instagram filter. Later, they developed the 

technology to use facial recognition to add special effects to manipulate your face into 

something imaginative such as a dog, a disproportionate head shape, tears coming out of 

your eyes, etc. This feature was ground-braking and people were utilizing it like crazy 

when it first came out and still to this day.  

 Geotag: This feature uses a discrete graphic image (usually on the bottom on the snap) 

says where you are. The geotag is designed by specific location proximity and is usually 

designed by neighborhoods, landmarks, cities, or special events.  

 

Recommendations 

So now that you have a little background on Snapchat and all of its features, here’s how I 

think you can use it to spread the word about Dog’N’it. First, I think we should focus on your 

target audience and the demographics of Snapchat users. There are over 100 million daily snap 

users and over 400 million snaps are sent per day. According to Statista, 52% of users are 16-24 

years old, 32% are 25-34 years, 11% are 34-44 years, and 5% are 45+ years. Overall it seems 

that the main users tend to lean between 16-34 years of age with a whopping 71%. Even if not all 

your target audience falls into that category, Snapchat is still a great source for Dog-N-It to 

utilize for marketing strategies.  

Next, create a Snapchat account. Get people adding your account by posting your username 

on your website and also on a sign in a visible area in your store/on the front door. It’s important 

to engage and excite the audience viewing. Create a video narrative on your story by having 

some fun with all of the features Snapchat has to offer that I mentioned above. The great thing 

about companies using Snapchat, is that viewers feel like they can get an exclusive look into the 

business that not all social media accounts can access. We like the live streaming aspect of snap 

and feeling like we are part of it and up to date.  
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Some exciting things to do on the Dog-N-It story could be contests, promotions, or sales. 

Everyone loves feeling like they have the “in” on a new deal or exclusive sale, so Snapchat is a 

great place to offer this. An example of an idea could be someone explaining a new deal they 

have going on a certain date, then preceding with a comment having the user screenshot the snap 

and bringing it into the store in order to receive the discount. Another example could be offering 

some sort of deal to a customer who takes a picture with the Dog-N-It logo with a product and 

puts it on their Snapstory and screenshots, then if they bring it in they can receive some sort of 

deal for it. Snapchat is a great way to get creative with whatever campaign comes to your mind. 

The options are very immediate and personalized, which makes it great for a small company.  

Although some of the options are somewhat limited for small businesses getting their 

name out there through the “discover” option (mentioned above), it is very possible to grow your 

audience through the use of some of the things I mentioned above. Once you get the hang of 

Snapchat, it really isn’t hard to keep up with. I think it would be a great option for Dog-N-It to 

try out and spread to word about your wonderful business! 
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